260	EVALUATING THE PROGRAM
NEW DISH TOWELS
A seventh grade group of girls in an underprivileged neighbor-
hood were inspired by attractive dish towels at school to make
some like them for their home use. They did not have money
for materials, but, stimulated by the sight of some towels their
teacher had made from flour sacking, each pupil finally brought
some sacking from home. They washed and bleached the cloth,
straightened the edges, and cut the towels to the desired size.
Width of hems was planned according to appearance and wearing
quality. Product scales were used as models. The girls wished
to decorate the towels and made original designs for them. Fol-
lowing the completion of the towels, the class decided to have a
display of the towels, as they had seen exhibits at the county fair.
Each towel was labeled with the cost of the towel and the time
required to construct it, and given a number. The group worked
out a rating scale for grading the towels, itemizing points to be
evaluated such as the appearance of the hem, the quality of stitch-
ing, and the design. A committee was appointed to judge and
award ribbons to the three best towels in the show. Three towels
of A, B, and C quality had been models during construction and
served as standards. These were the product scale, having been
compiled from the work of a former group and borrowed for this
one's use. Samples of stitching done on comparable material
might also be used.
Pictures, exhibits of clothes, three-dimensional grouping
of objects, table setting, and room arrangements may
be studied objectively through check lists which form the
basis for judging contests. Through these, pupils become in-
creasingly critical of personal costume adaptations, flower ar-
rangements, table setting, doll dressing or the making of
clothes, hair arrangements, and many other kinds of artistic
harmonies.
Visual aids are seen to be essential for this kind of creative
growth. Some will be devised by the ingenious teacher with
iiie help of many inexpensive or free materials. Museums
issue catalogues of pictures ranging in cost from five cents to
one dollar; magazines provide colorful studies of good arrange-

